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Hitting the Mark 
Sony Electronics Deploys MRM to Ensure Marketing Activities 
are on Target 
 
In the consumer goods industry, measuring the return on marketing investments can be 
compared to trying to find a needle in a haystack, especially when visibility is poor. Yet in a time 
when return on investment is perhaps more important than ever, companies must ensure that 
every dollar spent is on target to deliver results.  
 
 
Read the full article at Consumer Goods Technology.  

 

http://www.consumergoods-digital.com/consumergoodstechnology/200911/?pg=3

